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SUGGESTED SOCIAL MEDIA USES

 NPFC Claim Information

 Press Release Distribution 
 Hurricane Assessment / Status Reports (ESF-10)

 Equipment Deployment Exercises / Training (w/ OSROs, GRS validation, etc.)
 Waterway Closures, Safety Zones for Waterway Impacts

 Oil Impacts to Endangered and/or Threatened Species
 Volunteer Contacts/ Opportunities 

 Help ID Responsible Parties
 Highlight state/local partnerships (ex: EPA/DEP, LEPC, Area Committee Meetings, etc.)



COAST GUARD SOCIAL MEDIA POLICIES

 Maximum disclosure, minimum delay…

 Be 

 Apply S.A.P.P.

 Consider who is the right person to release the information (Ability, Competency, Authority)

 Tell the truth

 ALL members are empowered to tell OUR story

 If you did it, or are responsible for it, you can talk about it

 Imagery, imagery, imagery!



IMPLEMENTED USES @ USCG SECTOR MIAMI



IMPLEMENTED USES @ USCG SECTOR ST. PETERSBURG



IMPLEMENTED USES @ USCG SECTOR ST. PETERSBURG

 Sector is working with D7 Public Affairs to release a public 
service announcement due to increased unawareness of the 
harm caused by the use of dish soaps to dissipate oil. 

 Certain dish soap manufacturers claiming to help save wildlife 
affected by oil spills have added to the public’s confusion. 

 Filming completed by D7 Public Affairs and the video will be 
upload to CG social media soon.  



SOCIAL MEDIA

 “Social media is now the most efficient method of delivering emergency response messages in a 
contemporary urban crisis scenario.” University College, Cork -Communication in a disaster-
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COMMON MISTAKES

 Hesitation: Delay due to uncertainty of mind or 
fear.

 Obfuscation: Make so confused or opaque as to be 
difficult to perceive or understand.

 Retaliation: Return like for like

 Mislead or lie

 Pontification: express opinions in dogmatic way

 Confrontation: Discord or clash of opinions

 Litigation: engage in legal proceedings
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COMMUNICATE MESSAGES

 Mitigation- promote implementation of strategies, technologies & actions that 
will reduce the loss of lives/ property damage in future

 Preparedness- messaging that encourages public education

 Response- provide public notification, evac, warnings, sit report

 Recovery- post event communications
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TYPE I JIC
Public Information 

Officer

APIO, JIC Manager

APIO, 
Information Gathering

APIO, 
Information Products

APIO,
Media Relations

Fact Gathering 
Specialist

Status Board 
Specialist

Media Monitoring & 
Analysis Specialist

Rumor Control 
Specialist

Writer

Imagery Gathering 
Specialist

Administrative 
Assistant

Website Specialist

Media Relations 
Specialist

Speaker Support 
Specialist

APIO,
Community Relations

Community Relations
Specialist

Community Support
Specialist

APIO
Social Media

Strategic Planning

Tactical Planning

Tactical JIC Ops



PIO RESPONSIBILITIES

 Determine appropriate release authority for two-way communication

 Monitor social media sites

 Conduct regular analysis and outreach

 Drive traffic to related incident news sites

 Ensure all incident sites are linked

 Archive social media sites for documentation


